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Transcript 
00:00:00 We have arrived at module 4 and before we go any further, let's just recap what we have been through you Have had up Till now, a deep orientation of where to find the many many tools And templates that Canva makes available to you. 
00:00:22 This part of the training helps you to do it easier, quicker, smarter. I know from coaching many students that with art, repetition and practise you forget where to find The font, the shadow, the enlargement, all those things which I hope you've made notes on your worksheet so that it's easy to refer back and find everything you need to create beautiful marketing communication. We've done the tour of Canva.
00:00:58 We've shown you Where to find the social media templates and being through the major platforms And then other communication personal templates like invitations Marketing communication, many wonderful templates there and business communication Other than social media, so presentations, proposals, things that help you create professional content and then educational content for coaches, trainers, teachers. But now you know where to find the templates. 
00:01:40 So what's next? Well, we've hit the how to. Part of this training, the next modules are going to show you how to use them. 
00:01:45 Once the images, the videos and give you many, many tips by now you will have noticed that I throw in many tips as we go and I trust that is adding enormous value for you and that you are marking them and noting them in your worksheet under the big ideasAnd your action notes at the bottom of your worksheet pages, so you don't forget the tips I'm sharing with you. 
00:02:21 You're probably now wondering why we are kicking off with fonts. Well, thanks to something called picture superiority  human beings are more likely to recall visual stimuliThan anything else. 
00:02:29  we help them do That not just with pictures  Especially if it's just stock images, because that doesn't help you to stand out, but font you with your own words or inspirational quotes or headlines that attract attention. Fonts used effectively really help your brand get remembered. 
00:02:51 And it enhances the visual appeal of your content, not just social media posts. Even proposals, messages, Flyers, posters. Using font effectively is probably more important than using images effectively, so I hope we can agree that this is an important type of communication. Because remember marketing made simple as ABC. It's about attracting building and converting your audience fontHelps you attractAttention, it helps you build, trust, helps you hold attention. Therefore building your audience. And by the way, when you Get your audience to linger on your content, so if they read all the way through the post, if they use the post as a headline and then move on to read the body, copy text of your post, they are lingering longer on the content and that is the signal To the algorithm that they are interested. 
00:03:59 And then the algorithm is more likely to show the content to that audience and similar people to get your content to work for you. 
00:04:09 In addition, fonts helpEvoke a feeling. Now you want to evoke a positive feeling Of course. Therefore learning to use Font professionally is very important, but once people experience your content They immediately get an immersion attached to it. Now you want that emotion to be positive and you want It to beBe something that takes them on to want more instead of scrolling past and leaving. 
00:04:42  Font helps you attract attention, build attention, and evokes the right emotion when used effectively. I want to at this point and I will belabour it not too much. 
00:04:57 You do not want to crowd Too much into two smaller space, so it actually becomes confusing and when people get confused they do  they leave.
00:05:10 Also, fonts are very useful for establishing an information hierarchy. What does that mean? It helps you emphasise important parts of your content, i.e., headings, subheadings And italics they're part of creating quote posts or giving tips. You create the hierarchy of the heading and what follows after using fonts effectively. 
00:05:39 To look more professional And using fonts consistently with your design Both recognition over time that builds your brand and builds trust in your audience. So we're going from attract to building and the more people see your messaging in their ecosystem. So wherever you are messaging, social media, website email once they see. 
00:06:08 Consistency over time. You will no doubt build, trust and attract your ideal. 
00:06:16  I am going To help you learn where the fonts are, how to use the fonts, and what you need to get used to is this information hierarchy. How to use headlines, emphasise words, use teasers, create quotes. 
00:06:37 And use text to highlight the important parts of your marketing message. Just sharing somebody else's quote posts or not. The best way to You stand out to be authentic and to get people to know you and your business. Sharing other people content is doing them a favour. 
00:07:00 You must create your own content, so I am going to show you how to do this with a converter. As usual I have got a bonus for you. 
00:07:10 A CHEAT SHEET with different kinds of Canva fonts on it so you can print that and keep it alongside you to choose fonts easy And I want to give you some. 
00:07:23 Tips before we go ahead. Please make a note of these. 
00:07:28 3 fonts Max. On a single piece of content. Because if you use more, it starts to look messy. The same goes with colour. Too many colours look unprofessional and messy. Here's an important part for when you structure your post. 
00:07:53 people read in an E shape And if shape or a Z shape, think about that when you put your content into a post 
00:08:05  not too much. You really do not want somebody to have to enlarge the post to read what's written in it. I said in An earlier training create content For mobile devices. 
00:08:18 People are generally holding their mobile device in one hand and scrolling with their thumb. Now when your content cannot be read on a screen And needs to be enlarged. The chances or peopleWill move past.  That should be a note you make and you pay attention to. 
00:08:42 Less is more. 
00:08:44 What if you don't use fonts and you just focus on images and videos and you don't use text, posts, text images, quote postsYou will start blending in. You won't stand up that much. It's going to be very hard to highlight your core message without learning to use fontsEffectively 
00:09:10 Another great tip for you, starting with a quote using Google to find a quote that helps you convey an important message or creating your own quote. It's a very good way to start creating content and bring it to life with fonts and images. Start with a quote Thinking what you want to highlight mcquirk what's in caps, what's in italics and then does it need a picture?  It's a very good way to start creating content and to give it life. 
00:09:49 In our content plan, we urge you to change up your content Everything from moving, animation, video, live, even GIFs. 2 quote posts. Text only posts. Quote on image, many different kinds of content to help you stand out to make their newsfeed interesting. Because when you vary up the content, your content will stand out and attract attention whilst we talk a lot about the type of content you create. 
00:10:27 Of course, it's your message that matters most. Which brings me to the first bonus exercise I gave you and why I asked you to refine and keep refining your value articulator statement that is part of giving you To realise what you do, how you do and the lasting impact You deliver and that informs the type of messaging you communicate. 
00:10:59 But that's just the start, and it's not everything. There are other things like defining your values and what you stand for and making sure you communicate that so that you attract people that you like and who are attracted to you because they relate to your values, your interests and so on. 
00:11:19 That's a different training, but important for you to think about. It's not just about content, your messaging is the most important. 
00:11:28 Your content is simply a vehicle for delivering your powerful message in the content plan we give you daily prompts To help you create content which Attracts, builds and converts your audience and helps them get to know like and trust you. OK, enough of that by way of intro we are going to go into the training on Canva. 
00:12:00 And show you how to use fonts in Canva. 
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