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	MODULE 2.1 FACEBOOK CONTENT      


Transcript
00:00:01 Here we are at module 2 and most of you are probably here because you're looking for a tool to help you with social media content creation. So I'm jumping straight in there, but as we've shown you in the introduction and 1st module. 
00:00:21 There's lots of other creative templates and tools to use in Canva
00:00:27 So what Going to deal with in this module as An overview of. Different types of social media content you can create in Canva. 
00:00:36 I am going to do a screen tour and do a few designs to show you what is possible and give you a few content creation tips as usual and then you will. 
Also have your worksheet alongside the screen share training so that you can make your notes to refer back to and to know where to go to create your content. 
00:00:56 Remember the little kiss icons, which urge you to share content in the Kiss Group to show us that you're on track, That you're doing the work, and so that we can give you a completion certificate at the end. 
00:01:12 I'm going to go through the major networks. If you don't want to use Canva for social media, but all means jump ahead, but I think just sticking with this quick module might give you a few tips and tricks for creating any of the content that is possible on Canva. Let's get started. 
00:01:32 With creating social media content creation made simple with Canva 
00:01:40 As you know, there are numerous ways to find your social media content, so we go to the top menu, hover over templates. There's lots of social media options we can go on. Creative design and type in an option. 
00:01:58 now in our notes we have shown we are gonna start with Facebook. 
00:02:15 Huge list of templates for Facebook offered by Canva. Whatever you do, you probably have got a Facebook page. 
if you haven't, I'd just like to drop a little food for thought. 
if your business sells to people The chances are that person is on Facebook. All your ideal customers at least are there and the power of having a Facebook page is the fact that you can advertise from Facebook to Facebook and Instagram and to WhatsApp, i.e. The whole Facebook or Meta 
You don't need a huge page, it's not about numbers. 
00:02:59 ut what I do recommend is you stay pretty current pretty regular with content, because think about your reaction when you go to a Facebook page that doesn't have content or hasn't had content for a few months. You wonder if the business is still operational or if they're OK. I recommend to my clients. 
00:03:20 Three to four posts a week minimum. 
00:03:23 But if you're serious about marketing on Facebook, daily content on Facebook and Instagram is important. 
Let's go and look here at the categories we've got. 
00:03:34 Remember you've got styles, so you can also check the individual styles to see what suits your branding. The look and feel that works. 
you need to have a posting objective, what are you trying to do with your Facebook post. 
Broadly speaking, it must have the objective of either 
attracting your ideal audience. 
00:04:05 Building trust with your audience 
or 
converting your audience, 
IE getting them to click on a call to action like a download like going to a link like by now claiming an offer. 
So with that in mind, let's consider. 
00:04:25 Clicking on a template To attract your ideal audience, I've chosen a selection of posts here for you to show the different kind of posts you can use for different marketing objectives. 
This applies to all your social media platforms and obviously at this point I'm dealing with single image posts. 
00:04:47 All I'm trying to give you an idea is marketing objectives and the type of posts that help for different marketing objectives. 
And here this size is the ideal size already selected for you by Canva. For a Facebook post.
What I like to do when I share between Facebook and Instagram using Creator studio is you can create one post in Creator studio and share to both platforms. Instagram likes a square image. 
And Facebook likes the slightly more landscape size, but Facebook will accommodate the square image, whereas if you Overlap a little too near the edge on this size image for Instagram. Your content could fall off the image and that looks desperately unprofessional. 
00:05:47 What I like to do when I'm saving to both platforms is either go and create in an Instagram post format, 
or you have here on the paid version option where you can resize To a certain size, and if you do that, copy and resize, you don't lose your original post, but suddenly the image is the right size for Instagram. 
But as I've mentioned, there's the crown on the paid version. Another reason to sign up for the paid version.
 00:06:24 This kind of post is fantastic for attracting your ideal audience by showing what you stand for. Birthday would mean something to you and you also know it would mean something to your ideal audience and the quality of the image must be evocative. 
You obviously have to connect with people emotionally, visually. What I love to call thumb stopping content so as they're scrolling through there go. Oh my goodness, that's such a beautiful. 
00:06:56 Now this I took straight from this gallery. No editing, no nothing. I simply went through the templates. So you can do exactly the same. Click on an image, go to your blank canvas and there it is. 
00:07:11 I do recommend with every image you add your logo. Let's show you that. You go here down the left hand side to uploads. You click on uploads and you upload. It sends you to your computer. You upload your logo. And I create a folder of my logo so they're easy to find and you simply would put your logo. Remember, we talked about transparent backgrounds so you can decide if you want that look whichever look you prefer, but it's that easy to put your branding on. The content you create, and I recommend you do that for brand awareness 'cause a picture like this that attracts your ideal audience, Is sharable people will like it the many people like it, their audience get told they've liked something even more so if you've encouraged them to comment. 
00:08:10 Attracting your ideal audience with something that matters to you, your values, your principles, your identity. Using quality images this. 
00:08:20 There's also an example of something that would attract your ideal audience.
In the image module. I'm going to explain to you how all these components work, starting with a template and then editing for you. 
00:08:33 The next one, building and audience. 
I've got 3 tips for the way to bold your audience and build trust in your audience is to share three types of content content that entertains content that enriches and content that educates. So entertains is obviously funny, makes you feel good, makes you feel confident, motivate, enriches. Inspirational quotes we're going to deal with quite persons in the front section. And then educating so you want to educate people about things that they need help with. Once you've studied your ideal customer and you know what their challenges are doing to posts like this, giving them a list of tips and in the templates you've got the list set up. 
00:09:24 All you would do. Select  and replace your own text, but you've got the principle of the template design for you a headline image and your website address. 
Another way, if you know your audience are into the wildlife into camping, you use an image that talks To your ideal Audience and recognize themselves wish to be there in that image and then obviously a headline that would matter to them and attract their attention And they would connect with you because of mutual interests. 
00:10:02 And then finally … converting your audience social media posts with a reason to Click to the next point. So in your post you would explain what you're offering, why they need it. Remember we focus on what's in it for them not. 
00:10:20 Every little feature of whatever you're selling, we focus on benefits you are offering why they need it, and then you explain to them what's going on and the link to click through. Same with the blog posts you want to send people to your website. That's why we do blogs. To attract people to your website so we can track the traffic, check the visitors for remarketing with Facebook Pixel and Google Analytics. 
00:10:51 So these three different posts to create on Facebook. 
I want to just talk to you about cover images on. Canva Facebook cover and even cover can be misleading, so here's the important tip. When you create a cover image, make very sure. Let's take this for an example. That your font sits along the middle of your post. Try it just to satisfy your own self. If you use the post as it was and save it to your event, go to your mobile device, check the event. You will see that text that is near the borders get lost on your screen of your mobile device. Create content for mobile device at all times, i.e. Important parts of the post right in the middle, equal distance from the borders so that it's not lost on a mobile device. The same applies to there to Facebook page cover. Something that has got detail. If we look at some of these fonts, you see how most of them are in the middle. 
00:12:18 For example even that one I would want to bring that there. Then I know it is going to be exactly in the right place and I might even want to bring the picture Over a bit more And send the border over that way so that my whole important part of the cover image is in the Middle of the page. 
00:12:39 And I recommend you update cover images at least once a month. Use a month theme user promotion. What you do. Your latest special offer. Because when people land on your page for the first time, that gets their attention. It's like a billboard and not updating it And not using it to build business is really leaving money on the table. It's a billboard that attracts passing traffic. 
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